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reach

via print, digital, events, and giveaways

... digital
media

vilh fresh, ey

 Impressions
per month:
* Unique visitors

per month: ‘ g Ive aways
There are sponsored
* quarterly giveaways in
I i the magazine, as
« W.e” as regul_ar online a K
giveaways via
newsletters and

Cheeses of the Year and Cheese+) mh \ social media.

* Cover price: $9.95

« Annual subscription: $30 to
nhual subscription _ ﬁ consumers events

to newsstands and paid
subscribers per issue :
* Frequency: Bimonthly—4 Seasonal to
issues (Spring, Summer, Autumn and : cheesemongers
Winter) plus 2 Annual issues (Best

1 A

Cs

National retail distribution to more RS ST s : hosts ever*
than supermarkets, book- A e ST ‘ to ' the year, as well ~
stores, wholesale clubs, and premium Ty home cheese chefs  other consurr
regional grocers.  m B bt industry events

— ) : appearances ana
Local distribution to more than © e likes : hartnerships.
'PG EJGGUG CPF URGEKCN QT&U followers

oo followers

Ask your sales contact about retail locations
in your region.

R o Please contact the publisher
i OWODGTU TG*GEV FCVC : VQ FKUEWUU QRRQT\
== as of November 12, 2015 : stephanie@culturecheesmag.com :
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educated, , and hungry

61% women 78% bachelor’s or postgraduate degree 80% eat out once per week or more
39% men : 66% drink beer once per week or more
: 43% drink beer several times per week or more
: 43% read magazine cover-to-cover 77% drink wine once per week or more
19% 25-34 44% go back and read it thoroughly later : 55% drink wine several times per week or more
25% 35-44 €, o f e 69% travel for pleasure within the US two or
25% 45-54 : : more times per year
23% 55+ 14% travel six or more times per year
: 74% eat cheese once per day or more 75% purchase kitchenware twice per year or more
64% spend more than $50 on cheese per month i 44% purchase kitchenware six times per year or more
33% $51-100K : 75% cook with cheese several times |
200 $101-150K per week or more | [GFKCP JQWUGIQNF KPEQOG KP VIG TPKVGF 5VC

17% $151-250K : 20%  spend $250-$500 per month on cheese . OWODGTU DCUGF QP TGCFGT UWTXG[U EQPFWEVGH
11% > $251K+ : :




editorial

covers cheesemakers, mongers, pairings, and recipes

Expert advice on ﬁ

pairing wedges and
wheels with suds

g -
. An education in wine
=~ and cheese from a

seasoned taster

Learn about 7-10 cheeses in our
style primer

Meet a cheese-
maker and get
a behind-the-
scenes look at
the farm and
creamery

2

. Demystify your CSA
bountv and learn how to eat fresh

Get up close and personal with
our centerfold cheese and its
origin, maker, and taste

Roll up your sleeves and make
cheese in your home kitchen
with recipes and step-by-step
instructions

A seasonal selection
picked by master mongers

All editorial subject to change

Lauded chefs
share their best
cheesy recipes

See the animals, people,
: ingredients, and farmsthat
: bring us cheese

and helpful
kitchen tips : Find a cheese
: store anywhere in the US
. : or Canada
Tackle the :
season with cheese recipes : €, News, Ruminations, Ask
developed just for : , Cheese 1Q, Voicings, Farm
o : Animal, Cheese Talk, and more!

-

Cheese-centric
gifts, tools, apparel,
and books

Navigate a tasty

new city

with our cheese
destination
roundup

Say hi to makers
and mongers
in the world’s
most famous cheese
regions



readers say

'mso ...°®

Just so you know T
R

s
%oSf S at
Cheese Mart after reading
your article about it.
s%CTQN $QPVGMQG

Part time business attorney,
full time mother of four little
ones, lover of good food
(including cheese, of course)
and wine. .

(® o oo ()
°

° f”

s-GNN[ &WH)GNF

. fabulous cheese

: team members!

, | want to eat it!

Incredible issue
on Normandy.
S*QNN[ 9CTF

| work at Whole
Foods Market
and support our

department and

T

i —Ashley Galaway Hawkins

| own a small goat dairy in
Ontario, Canada. | make and

sell cheeses, milk and yogurt.

160
T 7w
"

—Katie Normet

Super geeks from Silicon

Valley, | work at Apple and

my boy works at Google.

= e

s#UUCPC (CTF

in Astoria, Oregon, and I'm
: starting my own goat dairy!

—Nels Olson

SCORE! Just received my
. culture cheese magazine in

T

I’'m a regular Jane
enthusiast who

«  f
These days | hover
around Cheese Plus :
and other :
Bay Area venues
HQT O 'z
—Maria McMath

| purchase cheese
for a funky co-op

L
(. ”

. the mail. T— ...
e« M

—@cookcookery

'8 S .

. . 1

:

¢ | love those.

S5WUCP 'XCPU 4GKUGVVGT



people

the behind the

Editor-in-chief

f has more
than a decade of
experience writing
and editing for
magazines, news-
papers, and the web. She started her
career as a small-town reporter and
has covered everything from fashion
and travel to music and beer for
Bostonmagazine, The Boston Globge

The Guardian, and even Rolling Stone :

She lives (and drinks craft brews) in
Somerville, Mass.

stands tall as

's food
editor. She’s been a
food writer, editor,
and project manager
for over a decade,
serving as program director for Chefs
Collaborative and contributing to
local newspapers and magazines,
where she’s written about whoopie
pies, food policy, and cheesemaking
EJGHU *GT 'TUhe¢ BosgoQ M
Homegrown Cookbookwas published
in 2012. She lives and cooks with her
family in Boston.

Associate editor

f .. 's
background in writing
helps her craft a
strong voice for

. When not

: writing, eating, or reading about
: cheese, she’s usually out on a run.

—4 Publisher

has
launched magazines
and media properties
for over 25 years.
With , she

combines her enthusiasm for media :
CPF C NQXG QH 'PG HQQF

Retail director

" is
based in Providence,
nationally and

internationally. With
a successful food

: retail background she’s intent on
: making sure that
. helpful and handy for cheese shops,
. makers, and cheese-related events
: everywhere.

is both

With more than 20
years of experience
in ad sales, national
brand manager
has
represented

: since the magazine’s second issue.
i When she’s not talking cheese, she
: plays bass in a bluegrass and rock
i band and is a soccer, baseball, and
¢ music mom to her two boys.

National brand
manager
f shares her
love of cheese with
her family in weekly
=P NTheese Sundays.”

H Always excited to

: VCNM 'PG EJGGUG HQQF:
: uses her expertise—from almost two
: decades of representing some of the
RI, and teaches classes :
: Appetit to Vogue—to help clients
i succeed and grow their brands.

world’s best magazines from  Bon

When he isn’t
maintaining the
impeccable quality of
's online
content, web editor

likes to write, edit,

and code things. And cheese—
. he likes to eat a lot of cheese.

Social media manager
€T t

loves few things

more than writing
and cheese. As a
testa-ment to these
passions, she drove

: cross-country to join . Her
: goal is to make the world (digitally)
: feel this love (and “Like” it a lot).

Cheese-a-holic
joined the

team as an intern
after a stint making
cheese in Switzerland.
She recently

: completed her masters in agriculture
: and food science in Europe, and

oo FedRsTadPediensivie®nline

: cheese library and ensures that we
: have our cheese facts straight.

Brooklyn, NY-based
design team e

f L]

brings to

a love of food
(especially cheese!)
and a desire to do

: good work. Led by founders Carol
: $QDQNVU CPF &GD 5EJWNG
: creates award-winning designs
: for a wide range of clients.



print specs & rates

magazine

Full page and spread advertiser ads will be included in the digital edition

Magazine trim size: 8.875 in. x 10.875 in. : of
DESCRIPTION NON-BLEED, w x h (in.) BLEED, w x h (in.) : B
Spread (allow ¥ in. safety on 16.5x 9.375 18 x11.125 . The art department works on the Mac OSX platform. PDFs are preferred,
all sides for live material i DWV YG CNUQ CEEGRV FKIKVCN CTV CPF UWRRQTV "N
and 1.25 in gutter) : QT %% CPF #FQDG 2JQVQUJIQR %5 QT %% 2JQVQUJIQR
Full page (allow ¥4 in. safety on 7.5x9.375 9.125x 11.125 : EQPXGTVGF VQ %/;- CPF UCXGF CU 6+((U CV FRK C\
all sides for live material) i UK\G 5WDOKV 'NGU XKC G OCKN QT (62 UKVG VQ QWT
1/2 page vertical 3.625x 10 : materials closing date or we cannot
1/2 page horizontal 8.125 x 4.875 : guarantee placement.
1/3 page vertical 2.375x 10 :
1/3 page square 4.875 x 4.875 : )
1/4 page square 3.625 x 4.875 : EAST and EUROPE

: Rebecca Carrington, Brand Manager

© 607 432 2219
FREQUENCY 1X 2X 4X 6x : rcarrington@jvjohnson.com
Spread $11,970 $11,372 $10,175 $9,666 :
Full page 6,300 5,985 5,355 5,087 : WEST and AUSTRALIA/
Full page; Covers2or4 7,920 7,524 7,148 6,790 : NEW ZEALAND
Full page; Cover 3 6,390 6,584 5,975 5,676 : Natalie Herman, Brand Manager
1/2 page vert./hor. 3,969 3,771 3,374 3,205 : 908996 7339
1/3 page square/vert. 2,646 2,514 2,249 2,137 : natalie@culturecheesemag.com
1/4 page square 1,953 1,855 1,660 1,577
%0S<(E © 866557 1212
ISSUE AD CLOSE MATERIAL DUE ON SALE : c‘
SPRING 2016 Jan 20 Jan 27 Mar 1 : ,
CHEESE + Mar 11 Mar 18 Apr 26 . Deb Schuler,
SUMMER 2016 Apr 29 May 6 Jun 14 . Red Herring Design
AUTUMN 2016 Jul 20 Jul 29 Sept 6 212219 0557
BEST CHEESES 2016-17 Sept 14 Sept 23 Oct 31 : debster@rhdnyc.com

WINTER 2016 Oct 19 Oct 28 Dec 6




digital specs & rates

t o
DESCRIPTION SIZES w x h (px) RATE IMPRESSIONS AVAIL. &Cllltl.ﬁ'—é . —
Leaderboardstop and bottom of page 728 x 90 $30/CPM* 250M :
Medium rectangle right side 300 x 250 $20/CPM 375M = =
*For xed, top-only leaderboard positioning, add 20% / (
: i | rmnisr convird x|
#NN FKIKVCN CFU OWUV DG FGNKXGTGF CV '"PCN UK\G CU W\“ DJEISESTMES,FMS,&HH'IMWS cu! e
RPI QT (X 'NGU FRK -$ QT NGUU 5WDOKYV 'NGU VQ QW ek out our blog "F?”‘
department by closing date or we cannot guarantee placement. : - _ﬂ ‘
ey B g ' ‘]
All rich media should comply with IAB Guidelines: : &i; E LT o
iab.com/guidelines : e et i Mo
: Childsaad. Talk Abaut Chest . Arcampaniments

EAST and EUROPE
Rebecca Carrington, Brand Manager
607 432 2219

rcarrington@jvjohnson.com The -2 of Canenn  Makieeg Up for My

i Bhunrbteo: How Mal., Chesseless

w v e Ehildbaail....
WEST and AUSTRALIA/NEW ZEALAND - | ‘ e
Natalie Herman, Brand Manager . : S

'F: : —
908 996 7339 i :

natalie@culturecheesemag.com = {  recontarticles
= Ay : "#w wn B of
- 1 -E% “ { o £ =
866 557 1212 '::‘-'-’-E .". i [ [] Ttyte Wghlghts Sxyln blighlight: Leaf WL the et
#: T s Burrats and Bark Wrappe_.  Emmantsber Flease
s g ." S :.I'.—:' e —...- ..I:-::..
Grant Bradley == s < b
web@culturecheesemag.com = e

I\ K7

Sammer Sase Srarm Sryls Highlighe That's the Spisin
s e it i a1 - Cheesr Maanuhine sed




digital specs & rates

email

(CHU) is read by the retail industry. Reach mongers,
importers, and distributors with our industry-focused editorial.

(CTW) is read by the most avid cheese
fans and features recipes, gear, and tips on buying and serving cheese, plus
highlights from 's digital platforms.

° (weekly, sent Friday mornings). For the reader who
cooks, this newsletter serves up a seasonal, cheese-centric recipe perfect
for the upcoming weekend. Each email includes a vertical photo, a short
description, and a link to the recipe on 's website.
MATERIALS REQUIRED Recipe instructions including ingredients, steps, and yield;
high resolution photography (.jpg) of the completed recipe in two sizes, each at 300dpi
(w x h): 750 x 500 and 600 x 900; author name and bio (can be company or a
speci ¢ person); author photo or company logo at 250 x 250 (300dpi .jpg)

¥ :
DESCRIPTION SIZES w x h (px) RATE :
CHU or CTW full banner ad 468 x 60 $750 o,
CHU or CTW double banner ad 468 x 120 $1300 L R _ E— B }
Culture Recipes sponsorship specs above $500 | LA ¥ 2 ' )

, EAST and EUROPE
Please refer to the monthly Rebecca Carrington, Brand Manager
editorial calendar for important 607 432 2219 e
closing and materials due dates. rcarrington@jvjohnson.com
by Johnisha Levi
- WEST and AUSTRALIA/ Pisary S ek The Worst o ever 1 Bastan, Ao 0 Cabare's
Al digital ads must be delivered NEW ZEALAND SMsie, T Lt 1 Ve e WM Gl N
cvV '"PCN UK\G CU 4)$ NaRilie Hekntan, Brand Manager kI om0 M0 o e il e ecpied s o
QT RPI'NGU  FRK - 90RIDENIBY U e B e
S5WDOKYV 'NGU VQ QWT Y Giatdi€ardtlrgdbegdeiviag.com
by closing date to guarantee e : Double banner 468 x 120
placement. ) :
Grant Bradley 00000Q0CE0
- , web@-culturecheesemag.com o

866 557 1212



spring 2016

editorial

digital

€ o

EMAIL NEWSLETTERS
Ad close Mar 29
Material due Apr 5

Recipes materials due 2 weeks
before scheduled mail date

Mail date Apr 12

Mail date Apr 26

Mails every Friday

EMAIL NEWSLETTERS

Ad close Apr 26

Material due May 3

: Recipes materials due 2 weeks
: before scheduled mail date

© Mail date May 10

Mail date May 24

Mails every Friday

~

AR
EMAIL NEWSLETTERS

© Ad close May 24

Material due May 31

Recipes materials due 2 weeks
before scheduled mail date

Mail date Jun 7

Mail date Jun 21

Mails every Friday

California’s Artisan
Cheese Festival

World Championship
Cheese Contest

Oregon Cheese Festival

€
South African Cheese Festival
CheeseTopia



Cheese+ Pairings Issue

editorial

print

Ad close Mar 11
Material due Mar 18
On sale Apr 26

Editorial lineup and
calendar subject to change




summer 2016

editorial

print

Ad close April 29
Material due May 6 > Y
On sale Jun 14

Joo I
)of .
+ .

SPECIAL SECTION:
§ LN

Editorial lineup and calendar subject to change

7 e

EMAIL NEWSLETTERS
Ad close Jun 28
Material due Jul 5

Recipes materials due 2 weeks
before scheduled mail date

Mail date Jul 12

Mail date Jul 26

Mails every Friday

€

EMAIL NEWSLETTERS

Ad close Jul 26

Material due Aug 2
Recipes materials due 2 weeks

before scheduled mail date

Mail date Aug 9

Mail date Aug 23

Mails every Friday

EMAIL NEWSLETTERS

Ad close Aug 23

Material due Aug 30

Recipes materials due 2 weeks
before scheduled mail date

Mail date Sep 6

Mail date Sep 20

Mails every Friday

Food & Wine Classic
Great Wisconsin
Cheese Festival
Great Canadian Cheese Festival

v

. Vermont Cheesemakers Festival

i American Cheese Society Conference

. Finger Lakes Cheese Festival
International Cheese Awards



autumn 2016

editorial

digital

EMAIL NEWSLETTERS
Ad close Sep 20
Material due Sep 27

Recipes materials due 2 weeks
before scheduled mail date

Mail date Oct 4

Mail date Oct 18

Mails every Friday

events

Washington Artisan
Cheesemakers Festival

Southern Artisan Cheese
Festival

Arthur Amish Country
Cheese Festival

EMAIL NEWSLETTERS

Ad close Oct 25

Material due Nov 1
Recipes materials due 2 weeks

. before scheduled mail date

Mail date Nov 8

Mail date Nov 22

Mails every Friday

American Cheese Month
: Atlanta Cheese Festival
: CheeseFest

' World Cheese Awards

EMAIL NEWSLETTERS

Ad close Nov 22

Material due Nov 29

Recipes materials due 2 weeks
before scheduled mail date

Mail date Dec 6

Mail date Dec 20

Mails every Friday




Best Cheeses 0

editorial

print

Ad close Sept 14
Material due Sept 23
On sale Oct 31

Editorial lineup
and calendar
subject to change

f the Year 2016-17




winter 2016

editorial

print

Ad close Oct 19 o
Material due Oct 28
On sale Dec 6

..g
/

Editorial lineup
and calendar
subject to change

digital

Z %oé<’

EMAIL NEWSLETTERS
Ad close Dec 27, 2016
Material due Jan 3, 2017

Recipes materials due 2 weeks :
before scheduled mail date

Mail date Jan 10, 2017

Mail date Jan 24, 2017

Mails every Friday

Z %o§<’ T
Isthmus Beer and Cheese
Festival

T %oé<7

EMAIL NEWSLETTERS

Ad close Jan 17, 2017

Material due Jan 31, 2017
Recipes materials due 2 weeks

: before scheduled mail date

Mail date Feb 7, 2017
Mail date Feb 21, 2017

Mails every Friday

%0S<’

Sonoma Valley Cheese
Conference

%o§<’

EMAIL NEWSLETTERS

. Ad close Feb 21, 2017

Material due Feb 28, 2017

Recipes materials due 2 weeks
before scheduled mail date

Mail date Mar 7, 2017

Mail date Mar 21, 2017

Mails every Friday



